
CM Who is Bone Soda?
BS The circus that is Bone Soda is 
made up of Skinny (DJ/Creative Direction), 
Truce (Production/Film/Management), 
Robyn (Marketing/Business), Diogo (Film/ 
Photography/Creative/Art Direction),  
and Tommy (Producer/DJ).

CM I know the project was originally born out 
of a frustration with London’s nightlife and  
club scene. Can you tell me a bit more about that? 
What are your backgrounds? How did you  
all end up embarking on this journey together?

BS We all have different journeys.  
Most of us worked at Boiler Room, so  
naturally we consumed a lot of music.  
As twenty-year-olds collectively running 
the company, having the opportunity  
to wing it, you become a sponge, learning 
from everything and everyone around you. 
Working across so many different types of music shows around 
the world—from lo-fi to highbrow, DIY to corporate-sponsored—
ultimately enabled us to expand our tastes and sonic palettes.  
Not to mention being surrounded by talented colleagues like Sofie 
(Stones Throw), Bradley Zero (Rhythm Section), and Nic Tasker 
(Whities / AD 93), to name a few, you learn and pick up everyone’s 
different practices. 

But despite all these great things around us, there was  
a dip in regards to nightlife. We didn’t feel there was a place we 
could hear what we wanted, something that reflected how we  
listen to and enjoy music. So we decided to do something about it. 
A “no frills” now-and-again weekday night at Jaguar Shoes,  
with special guests DJs, gave us the freedom to play whatever  
we wanted. It was our home until we outgrew that space, and  
then every other after that, so we had to pause. From there, Sofie 
(OG crew) bounced to go to school in Austria, and after a trip  
to South Africa, we [Skinny & Truce] decided to extend the branch 
into a record label, with Slowthai being our first rodeo.

CM I assume the process of selecting new artists is a very organic one, 
but what are some of the key things you look for?

BS We move on gut feeling. The music is a feeling—we just 
know if it’s right for us at the time. 

CM How did the Nike “TRACK & FIELD” C/O VIRGIL ABLOH collab 
come about? 

BS Nike hit us up to contribute some ideas for an activation they 
wanted to do for Virgil. We came up with ideas on how to make 
sports fun without it feeling like a chore, especially for people who 
don’t care about engaging in sport activities at all. A plethora  
of concepts were thrown out, but we landed on an elaborate “sports 
day”—something that kids (in England, at least) have to partici-
pate in at primary school, typically towards the end of the school 
year. We then further developed the ideas from TV game shows 
we loved: Gladiators, Takeshi’s Castle, Jeux Sans Frontières.  
Of course, most of these had to align with the health and safety 
regulations, and with what Nike could afford and turn around in a 
short space of time, so we couldn’t go as crazy as we wanted. :(

CM Does this cross-pollination of practices and worlds help to build 
and nurture a community around what you do?

BS We like to do anything our hearts desire. Many people limit 
themselves, and that’s alright, but if we want to release music,  
do a track & field event, or direct music videos—why not! We live 
outside the confines of a record label, connected by a global  
community of shapeshifters who naturally cross-pollinate in dif-
ferent practices, all driven by pushing the envelope. 

CM What are some of the upcoming projects you have in store?
BS A Bekah CC EP is on the way! We signed a new artist a few 
months ago, so expect some music from them before the end of 
2020. In October, we’ll start our mixtape series—first up: Toro Y Moi 
—followed by a beat tape from Sofie for old times’ sake. Both  
projects are on actual cassette tapes. Yes, we’re still buying tapes. 
(The Bandcamp community knows the drill.) Then there’s  
a couple more exciting projects that we can’t say. *licks lips*

CM What do you envision for the future of Bone Soda?
BS You’ll just have to see innit :)

Born out of a desire to 
shake things up the local 
music and club scene,  
the London-based 
 collective Bone Soda has  
evolved into a multifaceted 
creative agency and  
independent record label.
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BONE SODA PUSHING THE ENVELOPE

the classic American symbol of the 
lay-off. This is a reality highlighted by 
COVID-19: masses of people living 
precariously, exploited, over-worked, 
underpaid, at risk of becoming be-
coming disposable, while automated 
surveillance dangerously confuses 
essential human qualities with ineffi-
ciency, to the point that it becomes 
unsustainable or, ironically, unproduc-
tive for people to work under these 
conditions. Some of Kline’s most well-
known sculptures, also on view in 
“Antibodies,” depict 3D-printed de-
tached body parts, copies of the ac-
tual workers that he interviewed at 
the time, placed in different contexts 
telling of each person’s story. Another group of 3D-printed 
figures depicts middle-aged professionals lying on the ground 
in the fetal position, wrapped in plastic bags, as if ready to be 
disposed of.

Kline’s practice highlights the collective responsibility 
that we have in relation to the future, an idea made obvious 
in one of his most recent exhibitions, “Climate Change: Part 
One” (2019). The show is designed as a built-in spatial instal-
lation, with a series of rooms connected through custom- 
made doors that act as metaphorical borders. The rooms, 
lined with tarp, contain vitrines with miniature cities sub-
merged under melting icebergs. In this representation of the 
future, everything melts away, with nations and natural ele-
ments alike actively eroding to the point of deterioration. Al-
though Kline’s work plays heavily on figuration and symbol-
ism, his vivid presentations ensure that the complexity and 
clarity of his ideas never get lost.

The dark potential futures that unfold throughout 
“Antibodies” are the violent but logical consequences of our 
current broken systems. If the climate crisis can be perceived 
as the Earth’s antibody to humanity’s damaging impact, we 
understand that we carry the virus: our profit-driven ideology 
is the maladaptation. By unfolding these dire—and immi-
nent—outcomes, Kline’s practice leaves very little room for 
optimism, but it manages, at least, to put things in perspective. 

Image courtesy of the artist and Galerie Max Hetzler, Berlin; 47 Canal, New York. 

ANTIBODIESJOSH KLINE Words by Adriana Blidaru

On view through 1 March 
2021 at Astrup Fearnley 
Museet, “Antibodies” is the 
latest solo museum  
exhibition of artist Josh 
Kline (American, b. 1979, 
lives and works in New 
York) addressing the  
precariousness of life and 
work in a predatory  
neoliberal society.

In the exhibition “Antibodies” at Astrup Fearnley Museet, New 
York-based artist Josh Kline presents cycles of works from 
the past nine years. This survey brings together concerns 
that the artist has explored throughout his career, from the 
climate crisis to the evolution of material and immaterial 
 labor under a profit-obsessed socio-political ideology. Under 
the current circumstances of a world-wide pandemic and a 
resulting recession, the exhibition feels extremely relevant, 
even urgent: it seems to unfold as a fever dream emerging 
from a collective subconsciousness that anxiously taps in 
the crude reality of a not-so-distant future.  

For instance, the body of work “Unemployment” (2016), 
originally presented at 47 Canal in New York, has proven to be 
a fairly accurate forecast of our present moment. The press 
release, written by the artist, reads as a statement from the 
future: “Another American presidential election is sched-
uled for Fall 2031. Baggy skater pants are back in style in the 
suburbs. And increasingly, intelligent software has turned 
out the lights on a hundred million jobs.” 

I’m not sure about the baggy skater pants being back 
in style—we may have to wait eleven more years for that—
but as I write this, the US is nervously awaiting the results of 
an upcoming presidential election, the country already sev-
en months into the COVID-19 recession, which is predicted 
to be far worse than the downturn that followed the 2008 
global financial crisis. While the recent unemployment rate 
has been the highest since the Great Depression, however, 
the pandemic has seen companies like Amazon register their 
largest profits ever. As a business formed around perfecting 
data collection, surveillance, and analytics, Amazon is one of 
many corporations holding its standards of productivity for 
its employees to those of robots, using the same tools of sur-
veillance to cut inefficiency in workflows through strategies 
ranging from monitoring bathroom breaks to busting unions. 

In this sense, we find an uncanny prediction in Kline’s 
2016 installation Contagious Unemployment, which quite lit-
erally takes the form of a virus to depict the spread of unem-
ployment in the age of extreme automation. Dimly lit glass-
blown objects shaped like spores hang suspended from the 
ceiling, seemingly floating in a dark antechamber. Each is large 
enough to encapsulate within it a cardboard box filled with 
objects (family photos, coffee mugs, high heels, notebooks)—

Photo credit: Kenyatta Meadows
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